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Web Design Styleguide

Purpose

· Are you trying to sell products or services? 

· Are you presenting information to an interested audience? 

· Are you providing a collection of links? 

· State your intent clearly when you start, and keep it in mind as your product evolves. 

Audience

· Early in your design process, try to define your audience. 

· Who will be using your pages? 

· Answer the question "what information is my reader looking for?" 

· Try to make your documents usable and valuable to the broadest number of readers. 

Links

· Write about your subject as if there were no links in the text. 

· Choose meaningful words or phrases for links. 

· Choose an appropriate length for the link text. 

· Create context for a link. 

· Choose your links so they support your sentence and concept structure. 

· Try to match the link text that someone clicks on with the title of the resulting page. 

· Highlight text that is different. 

· Don't change text link colors! 


Page Length

· For presentations that must grab people's attention to be successful, don't make the page longer than the window. 

· Some content must be presented in one screen because the user cannot tell if there's more to be seen below the edge of the window. 

· If you need to present short, clearly segmented chunks of information, you should try to keep your pages short so people won't miss things that fall off the end of the page. 

· If your pages present text that people will want to read at length, it's all right to use longer, scrolling pages. 

· As a general rule of thumb, try to make the majority of your pages no longer than one-and-a-half screenfuls of text, and you will probably not get into too much trouble. 

· Use shorter pages to make your web more maintainable. 

Graphics

· Use graphics critical to the information content of your page. 

· Limit large images used solely for visual appeal. 

· Keep the total size of all images used on a page to less than 30K. 

· Warn the audience if a link leads to a large graphic. 

· Minimize the number of colors being used in a single image. 

· If you're going to use many images close together on a page, include alternate text for each image. 

· Use images with transparent backgrounds to better integrate your images. 

· Use graphical bullets for a purpose, not because they look "cool". 

· Use graphical divider bars sparingly. 

· Use a small set of bullets or accent graphics repeatedly, rather than using a large number only once each. 

· Understand the pitfalls of changing the default text color for a page. 

Navigation

· If appropriate, add a brief table of contents at the top of the page. 

· Put a title header on each page. 

· Choose the HTML title to reflect the textual page title. 

· Choose a title that accurately summarizes the content of the page. 

· Include document and chapter headings on long, multi-part documents. 

· Consider duplicating navigational headers at the bottom of your pages. 

· Avoid "return to" or "back" buttons and links. 

Quality
· Test every link. 

· Verify your HTML syntax and construction. 

· Keep your pages up-to-date. 

· Check your spelling. 

· Write well! 

· Don't use a "blink" feature. 

· Date your pages. 


Netiquette
· Don't insult or flame people. 

· Don't publish copyrighted material without the permission of the owner. 

· Take care in using trademarks. 

· Don't publish links to someone else's pages unless you know that they want that exposure. 

· Give people constructive feedback on the documents you read. 

· Give back to the Net. 

· Strive for elegance and clarity. 

Content

· Put as much content towards the top of a hierarchy as is possible. 

· Provide useful content on each page seen by your audience. 

· Provide value that gets people to add your offering to their bookmark list. 

· Pare down your text. 

· Don't assume that all your readers will use the same browser features and defaults as you do. 

Selling
· Minimize the effort required to learn about your product. 

· Optimize around shorter pages. 

· Provide an easy way to get more information. 

· Provide a path to make a purchase. 

· Think twice about offering links to competitors' sites. 


Source:

http://www.sun.com/styleguide/











Page 2
s:\staff\technol\infotech\cur10\info_tec\courses\webstyle.doc
s:\staff\technol\infotech\cur10\info_tec\courses\webstyle.doc
Page 1

_977081894.doc



